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25 Years of experience in Digital Marketing
I began teaching digital marketing in 1997 at the University of Delaware. It was the 
second course offered, world-wide, in this subject matter. Since 1997 I have pioneered 
the use of digital marketing in several fields, while remaining close to my educational 
routes. 

Brands that I have worked with include…



Advanced User of Top Digital Marketing Tools and Languages
I learned HTML when I first experienced the web via the Mosaic browser in 1994. I 
was teaching my students how to build websites, via HTML, in 1997. Since that time I 
have also taught classes that use R and R Studio. Along the way, I have become an 
expert in several digital marketing tools, both as a teacher and practitioner. 

Tools and languages I have advanced skills in include, but are not limited to… 
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Case Study: First Digital Marketing Program
I developed and taught one of the first digital marketing programs at the University 
level, anywhere in the world. Students who enrolled were able to use this class to gain 
entry level positions in this new field.

Outcome: The course became very popular, quickly, and received strong student 
feedback. Students were also able to use the knowledge learned in the program (using 
HTML to build websites, for example) as a significant part of their recruiting. I taught 
the course, at the University of Delaware, over a 20 year period at both the
undergraduate and MBA level.

Situation: Marketing was starting to evolve, with the development of the world wide 
web. I was teaching Introduction to Marketing at the time, and using a Usenet 
discussion group to allow my students to share conversations, online. Developing this 
innovative course appeared to be the next step. There was strong student demand, 
despite some faculty assuming that this might be a fad.



Case Study: Firsts at Wharton
I moved to the Wharton School, at the University of Pennsylvania, as a senior 
associate director of MBA Admissions. During my time I introduced the first MBA 
admissions blog, a platform for students to share their MBA experience, Student
Diaries, a community platform for students and applicants to share conversation, 
Student-2-Student, and the first online interview scheduler. 

Outcome: For the work I completed at the Wharton School, I received the “Whatever 
it Takes” award, voted by the MBA students. I was also a regular GMAC conference 
speaker, sharing our learnings with the wider industry. In terms of metrics, we
reduced the average wait-time for incoming phone calls from more than 5 minutes, to 
seconds. 

Situation: This was a time when it was important to move away from a paper- and 
phone-based communications system to fully embrace the internet and web 2.0 
technologies. I had started doing this at the University of Delaware, and part of my 
mandate to come to Wharton was to accelerate this transformation.



Case Study: Fighting the Horse Slaughter Issue in America
I developed an online movement that was fighting to end horse slaughter within the 
United States. I then led this movement, shifting the focus from an emotional issue to 
an issue of food safety, first. 

Outcome: We raised more than $1.5m to help rescue and rehabilitate horses that 
were in poor situations, or headed to slaughter. Sadly the practice of horse slaughter 
for American horses still exists. We were able to close down U.S. based slaughter 
houses, but horses then increasingly shipped to Mexico and Canada. However, we 
were able to raise awareness to the issue, and increase the visibility of the importance 
of care for the horse. 

Situation: Horse slaughter is the fate that awaits many horses and the practice is 
cruel. But also, horses in America are not traced, unlike other livestock. Thus they can 
end up in the food chain having ingested drugs like bute, which renders the meat 
unsafe for human consumption.
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